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Fundraising	events	come	in	all	shapes	and	sizes,	from	small	
community	gatherings	to	massive	marathons	to	global	virtual	events.	

Events	continue	to	grow	in	popularity,	and	for	good	reason.	
Supporters	love	them,	and	charities	raise	lots	of	money	toward	their	
cause.	In	2024,	charities	raised	more	than	£200	million	on	JustGiving	
in	fitness	events	alone!	

It’s	part	of	our	mission	to	help	you	make	the	biggest	possible	impact	
for	yours.	So,	whether	you’re	a	first-timer	or	seasoned	vet,	this	toolkit	
has	everything	your	charity	needs	to	create	an	unforgettable	(and	
high-impact)	supporter	experience.	

The	most	important	fundraising	metrics	and	targets	to	focus	on.	
Creative	ideas	to	help	you	plan,	promote,	and	succeed	in	your	events.	
Actionable	strategies	and	checklists	you	can	use	right	now.	

Not	only	that.	This	toolkit	leverages	all	the	information	from	our	new	
Event	Fundraising	Report	2025,	so	you’re	getting	strategies	based	on	
the	very	latest	stats	and	fundraiser	behaviours!	

Welcome to the 2025 Event Fundraising Toolkit! 

2025 brings new goals and a fresh fundraising event 
calendar. Are you ready to dive in and make this your 
charity’s best year yet?

Introduction

Ready to hit those fundraising goals, wow your supporters, 
and make this your best year ever? Let’s get started. 
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Insights  
and trends

Section One
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You can’t miss the detail and insights in  
our free Event Fundraising Report 2025.  
But if you don’t have your copy yet,  
here are some highlights. 
Last	year,	JustGiving	Fundraising	Pages	saw	a	6%	
growth	in	donations.	This	included	key	activities	like	
running,	cycling,	walking,	and	swimming.	This	growth	
was	both	due	to	3%	more	pages	being	created,	and	a	
higher	average	amount	raised	per	page.

Increase in pages created in 2024 

Increase in donations in 2024 

3% 

6% 

Running	events	hit	the	event	fundraising	sweet	spot,	combining	popularity	with	a	high	
average	raised	per	page	(£940).	And	they	continue	to	dominate	the	space	overall,		
making	up	43%	of	all	event	Fundraising	Pages	on	JustGiving.

Chart 2: % of pages created for sporting events in 2024

Chart 1: % activation and ave page values

Page activation rate

2023

2024

2023

2024

68%

70%

£738.84

£741.31

Average page value

Chart 3 and 4: % of Total donations (£mil)

Treks

Triathlons

Walks

12%

1%

33%

Cycling 5%

Running and 
Marathons

Swimming

Treks

Triathlons

Walks

Cycling

Running and 
Marathons

Swimming

6%

7%

1%

7%

4%

30%

1%

Treks

Triathlons

Walks

Cycling

Running and 
Marathons

Swimming

-6%

0%

6%

-5%

11%

0%

43%

Treks 12%

Walks 33%

Triathlons

Cycling 5%

Swimming 6%

Running and 
Marathons 43%

Triathlons 1%

Treks 14%

Walks 14%

Cycling 9%

Running and 
Marathons 59%

Swimming 3%

1%

% of pages created for sporting events in 2024 % of total donations in 2024 

Chart 2: % of pages created for sporting events in 2024

Chart 1: % activation and ave page values

Page activation rate

2023

2024

2023

2024

68%

70%

£738.84

£741.31

Average page value

Chart 3 and 4: % of Total donations (£mil)

Treks

Triathlons

Walks

12%

1%

33%

Cycling 5%

Running and 
Marathons

Swimming

Treks

Triathlons

Walks

Cycling

Running and 
Marathons

Swimming

6%

7%

1%

7%

4%

30%

1%

Treks

Triathlons

Walks

Cycling

Running and 
Marathons

Swimming

-6%

0%

6%

-5%

11%

0%

43%

Treks 12%

Walks 33%

Triathlons

Cycling 5%

Swimming 6%

Running and 
Marathons 43%

Triathlons 1%

Treks 14%

Walks 14%

Cycling 9%

Running and 
Marathons 59%

Swimming 3%

1%

Running	and	walking	events	are	the	most	popular	event	types	on	JustGiving,	and	they	
continue	to	grow.	This	means	more	money	raised	for	charities	fundraising	in	these	events!

• A 9% increase in running event pages led to 12% more money raised.

• A 4% increase in walking event pages led to 7% more money raised.

Want even more event fundraising insights  to inform  
your strategy in 2025? 
Grab	our	free	Event	Fundraising	Report	2025	for	detailed	participant	
demographics,	event	popularity	and	growth,	and	expert	recommendations	from	
across	the	industry.	Featuring	Massive,	Let’s	Do	his,	Run	for	Charity,	and	more!

https://www.justgiving.com/for-charities/resources/2025-event-fundraising-toolkit?utm_source=justgiving&utm_medium=report&utm_campaign=eventfundraisingtoolkit2025
https://www.justgiving.com/for-charities/resources/event-fundraising-report-2025
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Planning your 
event timeline

Section Two
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Here at JustGiving, we like to consider three key measures related to success. 
We focus on each of these in every area of fundraising, and we encourage you 
to do the same at your charity. 

Page Creation 
Increasing the number of fundraising pages created for the event.

For	that	really	special	story,	sometimes	one	fundraising	page	is	all	you	need.	But	with	most	
campaigns	and	events,	it’s	best	to	have	as	many	fundraising	pages	as	possible.	Not	only	
can	this	attract	more	donations,	but	your	cause	will	also	achieve	a	wider	reach.	Later	in	the	
toolkit,	we’ll	discuss	how	you	can	encourage	page	creation	ahead	of	your	event.

Page Activation
Increasing the number of fundraising pages that receive their first donation.

If	your	supporters	have	created	some	fundraising	pages,	great!	But	the	work	isn’t	done	
yet.	Pages	are	only	considered	‘activated’	once	they	receive	their	first	donation	—	in	
other	words,	once	their	fundraising	total	is	higher	than	£0.	If	you	ever	hear	the	term	‘page	
activation	rate’,	this	is	the	percentage	of	pages	created	that	receive	that	all-important	first	
donation.

Page Value
Increasing the amount raised per fundraising page.

Here	is	where	the	fun	really	starts.	As	with	any	charity	event,	one	of	the	major	goals	is	to	
raise	as	much	as	possible.	By	employing	a	few	simple	strategies	(more	on	that	below),	you	
can	increase	donations	per	fundraising	page	and	therefore	increase	the	overall	amount	
raised	for	your	charity	event.

Defining success

Take some time to benchmark against 
your previous year’s events to set your 
goals for your 2025 and beyond. Use 
your reports (pg. 29) to look at your own 
data, and review the Insights section in 
this toolkit to discover the averages and 
trends seen on JustGiving. 
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Optimising Your Event Timeline
Let’s look at two different charity event timelines:  
one that is inefficient (or unoptimised) and one that is optimised. Any ideas 
about which timeline will help your event be more successful?

Below	is	an	example	of	a	charity	event	showing	an	inefficient	event	timeline.

Unoptimised event timeline  
What to try to avoid

What	do	you	notice	about	the	page	creation	and	activation	rates	compared	to	the	event	
date?	If	you	guessed	something	like ‘Peak donations are happening very close to, or on the 
actual day of the event’,	then	you’d	be	right.	While	this	may	seem	like	a	good	idea	at	first,	
there	are	a	few	reasons	why	you	should	generally	avoid	this	outcome:

• Risk of not reaching your fundraising goal. It’s	not	much	fun	for	attendees	when	a	
celebration	is	muddied	by	questions	of,	‘But	did	we	actually	reach		
our	goal?’	Plus,	hitting	your	charity’s	fundraising	targets	is	always	the	aim!

• Risk of poor stewardship. If	some	event	participants	only	kick-off	their	fundraising	at	a	
very	late	stage,	your	ability	to	support	and	steward	could	be	severely	limited.

• Misplaced momentum. Like	the	first	point,	if	your	donations	peak	around	the	date	of	
your	event	or	after,	the	true	impact	of	your	fundraisers’	efforts	may	not	resonate	but	
also,	you	could	be	faced	with	a	drop	in	fundraising	momentum	before	fundraisers	hit	
their	individual	targets	(leading	to	a	lower	amount	raised	for	the	event	overall).	

Event	Date

Pages	created

Pages	activated

Total	amount	raised	with	Gift	Aid
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Optimised event timeline  
What to aim for

Now	this	is	more	like	it!	Notice	how page creation and activation rates climb and peak well 
in advance of the event date? With	this	kind	of	activity,	your	event	is	far	more	likely	to	reach	
its	fundraising	goal	—	and	then	you’ll	really	have	something	to	celebrate	on	the	day	of!

How	do	successful	charities	achieve	this?	A	big	component	involves	effective	communication.	
Reach	out	to	your	key	supporters	and	fundraisers	as	early	as	possible	to	encourage	the	
creation	of	JustGiving	fundraising	pages.	You	might	also	consider	sending	regular	reminders	
for	those	who	need	an	extra	nudge	in	the	right	direction.	A	great	idea	is	to	celebrate	a	
fundraiser	who	is	ahead	of	the	pack	and	use	them	as	a	shining	example	for	your	other	
fundraisers.	Make	use	of	Campaign	Page	leaderboards	(pg.	22)	and	Reporting	(pg.	29)	to	
keep	track	of	your	fundraisers’	progress.

By	getting	started	earlier,	encouraging	page	activation,	and	keeping	in	regular	
communication	with	fundraisers,	a	charity	that	optimises	their	event	timeline	will	stand	a	
better	chance	of	raising	more	—	and	that’s	always	a	good	thing!

So	now	we	know	what	not	to	do	when	creating	fundraising	pages	in	the	lead-up	to	an	
event.	If	you	want	to	fundraise	like	the	real	pros,	your	event	timeline	might	look	more	like	
this	optimised	example.

Pages	created

Pages	activated

Total	amount	raised	with	Gift	Aid

Event	Date
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Optimised Timeline Case Study: 
London Marathon

Running events have long been a popular way for charities to fundraise. And what better 
example to highlight than the biggest fundraising event of them all? 

Regardless of whether your charity has fundraisers taking part in London Marathon, take 
a look through the example timeline* to consider the important milestones and activities, 
grouped into the three measures of success (as well as retention) to a different event in 
your charity’s portfolio. 

*Important to note that the London Marathon timeline is a bit more of a unique example in 
that the event timeline involves a couple of extra steps: charity places and the ballot. 

Page Creation

When	it	comes	to	an	event	with	such	high	fundraising	targets	for	charities,	plus	the	
competition	and	anticipation	of	people	hoping	to	get	a	place	in	the	event,	it’s	important	to	
begin	your	campaign	well	in	advance	of	the	ballot	date.	

By	spreading	awareness	of	your	charity	and	cause,	you’re	more	likely	to	attract	runners	to	
join	you	–	whether	they're	using	their	own	ballot	place	or	filling	one	of	your	charity	places.	

Some	ideas	to	consider	when	planning	your	marketing	and	communications	strategy	
include:

•	 Show	the	need	for	(and	the	impact	of)	donations	to	your	charity.

•	 Share	personal	stories	from	past	fundraisers	and	the	impact	they’ve	had.

•	 Celebrate	previous	runners	to	show	much	their	fundraising	means	to	you.

Optimum timeline 

Choosing  
a charity Ballot School  

Holidays

PAGE CREATION

PAGE ACTIVATION

PAGE VALUE

RETENTION

Festive  
fatigue

Pages	created	before	
Christmas	raise	15% more	
on	average

New 
Year

Charity 
places close

Month 
to go

Week 
to go

On the 
day

Day 
after

Month 
later

April 2025



Depending	on	the	size	and	abilities	of	your	team,	we	recommend	using	as	many		
different	communications	channels	as	possible.	These	include,	but	are	certainly	not		
limited	to:

• Social media posts. These	are	especially	helpful	for	quick	announcements,	reminders,	
and	community	engagement.

• Videos. You	could	share	video	links	via	social	media,	email,	and	include	them	on	your	
website	and	campaign	page.

• Email and newsletters. If	you	have	an	email	list	(if	you	don’t,	get	on	it!),	you	can	launch	
your	campaign	and	spread	awareness	while	providing	helpful	information	and	next	steps	
for	your	supporters.

We’ve	included	school	holidays	on	the	event	timeline	because	you	can	likely	expect	
fundraising	activity	to	take	a	slight	dip	during	these	periods.

You	might	find	similar	downward	trends	during	public	holidays	and	what	we	call	‘festive	
fatigue’	during	the	later	stages	of	the	winter	holiday	season.	These	slumps	can	be	mitigated	
with	effective	communications	as	mentioned	above,	but	bear	these	factors	in	mind	when	
setting	the	launch	date	for	your	campaign	and	marketing	efforts.

JustGiving	has	a	wealth	of	tools	and	features	to	help	springboard	your	campaign	efforts,	
check	out	Step-by-Step	Event	planning	(pg.	19).

There	is	no	one-size-fits-all	approach	here	though!	If	one	of	the	strategies	listed	above	
resonates	with	your	audience	more	than	others,	lean	in	and	explore	ways	to	leverage	that	to	
your	advantage.

From Creation to Activation

For London Marathon and other spring events, the New Year tends to be a wakeup call in 
a variety of ways. For charities and fundraisers alike, this typically involves a realisation 
that event day is fast approaching and it’s crunch time to ramp up fundraising and training 
efforts.

Increase your communications and other campaign activity, but bear in mind that other 
charities and fundraisers are likely thinking and doing the very same thing. This is another 
reason to plan your timeline well in advance to give you time to adjust as necessary.

It’s a good idea to keep tabs on your fundraisers’ progress, particularly when it comes to 
activating their pages. If the date of your event is in three months or less and fundraisers 
are yet to activate their pages, give them a nudge and see how you can help them get the 
ball rolling. This is a great opportunity to coach your fundraisers, offer best practice tips, 
and thank them for their efforts to date.

Check out the Reports section (pg. 29) to see how best to identify inactive fundraisers.

11

https://www.justgiving.com/for-fundraising/fundraising-page-checklist
https://www.justgiving.com/for-fundraising/top-10-fundraising-tips
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From Page Activation to Page Value 

The final few weeks before a fundraising event is a very busy time. If you and your team are 
managing the event, there will be so much to do. As you deal with last-minute requests and 
tasks, remember to take time to support your fundraisers in the final days and hours ahead 
of the event. 

As always, the fundraising call-to-action can be coupled with a celebration of your 
fundraisers’ energy, commitment, and milestones — all with an aim to help them get over 
the real and proverbial finish line.

The Big Day

Whether it’s taken weeks or months to get to this point, the big day is finally here! 

If you’ve followed some of the steps outlined in this toolkit, then you know that a large 
chunk of the work has already been done. Whether you’re at the event in person or 
not, today is about celebrating your fundraisers, cheering them on, thanking them, and 
reminding yourself and others about the why of the whole thing.

Take	some	time	to	review	your	communications	journey	and	stewardship	for	
one	(or	all!)	of	your	key	events	coming	up	in	2025.	Check	that	the	three	page-
related	metrics	(as	well	as	retention)	are	key	elements	in	your	plans.	

Can	you	distinguish	which	of	the	three	key	metrics	you	will	focus	on,	and	at	
what	stage	of	the	planning	process?

Consider	the	JustGiving	timeline	for	the	2025	London	Marathon	(pg.	10)	and	
apply	a	similar	strategy	to	your	own	event(s).

When	stewarding	your	fundraisers,	particularly	for	big	challenge	events	like		
the	London	Marathon,	make	sure	you	celebrate	both	their	fundraising	efforts	
and	their	physical	training	milestones	and	achievements.	

Taking	an	interest	in	fundraisers’	progress	and	building	a	relationship	with	your	
supporters	often	results	in	increased	motivation	and	momentum!
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Post-event and retention

In	its	broadest	sense,	‘stewardship’	is	how	your	charity	communicates	and	engages	with	
your	supports	to	ensure	they	have	the	best	possible	experience.

What	does	this	mean	when	it	comes	to	event	fundraising?	For	starters,	it	means	that	
the	work	doesn’t	end	once	the	event	is	over!	Of	course,	you	should	take	some	time	after	
the	big	day	to	reflect,	refocus,	and	reenergise.	Looking	ahead,	it’s	important	to	maintain	
momentum	for	the	next	event	or	in	making	the	second	ask,	whatever	that	may	be.

Some helpful post-event stewardship tips include:

• Send personalised thank-you messages.	Whether these are letters sent by post, a 
phone call, or via email, take time to thank your fundraisers, key supporters, and other 
stakeholders. The personal touch can go a long way to developing and maintaining 
positive relationships over the long term. 

• Have something to say.	Supporters usually appreciate thoughtful updates where 
there is some real news to digest. If you have specific stories and fundraising figures 
to share, these can help fundraisers and supporters feel that their efforts were truly 
worth it.

• Be strategic with your donation requests. If you’ve just come off a big fundraising 
event with some generous donation figures, now may not be the best time to email 
your supporters and ask for more. Immediately following an event, we recommend 
thanking each fundraiser and supporter for their personal contributions of time, 
money, or expertise. You can then approach this warm audience when it comes to 
making another ask of them in future.  

• Ask for feedback. There is always more we can learn about our approach to 
fundraising. It’s best to send feedback requests after a few days following the event 
so that people have time to mull over their experience. To help with data collection 
and analysis, you might create a series of questions for respondents to answer. We 
also recommend including a section where respondents can write their feedback in a 
free-form way. 

We	have	more	thoughts	to	share	on	stewardship	later	in	the	toolkit.	In	the	meantime,		
the	following	Inspiration	section	highlights	some	success	stories	and	lessons	learned		
from	other	charities	like	yours.

13
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Inspiration
Section Three
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We’ll share the practical steps to successful event fundraising and using 
Campaign Pages from page 22. But first, if you’re looking to think up your  
own charity event, here are some examples from other charities to inspire 
your next steps. 

Looking	for	inspiration	instead	for	larger	multi-charity	events	(organised	by	third	parties)?	
Check	out	these	tips	from	Alzheimer’s	Society	on	their	Great	North	Run	stewardship	journey,	
and	Spinal	Research	on	creating	event	success	in	the	London	Marathon	2024.		

In person events

East	Anglian	Air	Ambulance	make	the	most	
of	Campaign	tools	to	create	a	simple	but	
very	effective	page	for	their	Trek	24	Suffolk	
event.	With	clear	messaging	detailing	
the	event,	their	mission,	and	the	ask	of	
supporters	alongside	strong	photography,	
the	page	outlines	everything	you	need	to	
know	in	a	glance.	

The	Joshua	Tree	demonstrate	the	power	of	
a	strong,	structured	story	on	their	Giraffe	to	
Giraffe	cycle	ride,	using	large	text	to	highlight	
calls	to	action	for	supporters,	engaging	videos	
and	insightful	quotes.	They	also	included	their	
Campaign	Page	QR	code	in	event	materials	to	
drive	more	donations	online.	

Charity Case Studies

15

https://blog.justgiving.com/alzheimers-society-great-north-run-email-marketing/
https://blog.justgiving.com/spinal-research-london-marathon-strategy/
https://www.justgiving.com/campaign/trek24suffolk2024
https://www.justgiving.com/campaign/giraffetogiraffe
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West Herts Hospital Charity	use	the	power	
of	an	eye-catching	event	name	and	cover	
photo	to	highlight	the	direct	connection	
between	the	event	and	the	charity’s	cause	
and	encourage	fundraising.	Lots	of	direct	
donations	to	the	Campaign	Page	also	shows	
the	importance	of	offering	supporters	the	
option	to	donate	to	the	challenge	even	if	
they	can’t	attend	or	take	part.	

Virtual fundraising

An	expert	example	of	connecting		
your	charity’s	event	to	your	cause,		
Brake, the Road Safety Charity centred		
their	fundraising	challenge	around	Road	
Safety	Week	and	road	safety	statistics.	
Using	a	brilliant	collage	image	of	event	
participants,	quotes,	and	the	impact	
fundraising	will	have	motivates	people		
to	get	involved.

Barnardo’s’	clean	Campaign	Page	for		
The	Big	Toddle	2024	event	shows	the	
power	of	clear	and	simple	calls	to	action	
for	supporters.	The	combination	of	event	
branding	included	in	the	cover	photo,	with	
short	challenge	descriptions	and	sign-up	
links	in	the	story	section,	gives	all	the	top-
level	info	needed	for	supporters	to	take	the	
step	to	sign-up.

https://www.justgiving.com/campaign/tittytrail
https://www.justgiving.com/campaign/brake5
https://www.justgiving.com/campaign/thebigtoddle2024
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Bliss	made	the	most	of	the	GivePanel	
integration	(See	page	34)	with	JustGiving	
to	drive	fundraising	for	their	75	miles	in	
September	event	and	saw	great	results!	To	
add	even	more	of	a	community	feel,	they	
also	created	a	Facebook	group	and	added	
the	details	to	their	Campaign	Page	story.	

Level	Water	use	their	eye-catching	brand	
colours	to	make	their	Campaign	Page	stand	
out.	Keeping	their	story	short,	they	let	their	
heartwarming	and	inspiring	video	explain	
the	charity’s	mission	and	the	power	of	
swimming.		

Seasonal fundraising 

Myton	Hospices	make	the	most	of	their	
Story	section,	highlighting	main	calls	to	
action	and	the	impact	that	hitting	their	
fundraising	target	could	have	for	the	
hospices.	Including	a	photo	of	one	of	their	
beneficiaries	as	well	as	using	a	shopping	list	
format	to	detail	the	costs	they	face	makes	
the	ask	of	supporters	more	personal	and	
tangible.	

https://www.justgiving.com/campaign/75miles
https://www.justgiving.com/campaign/shepperton24
https://www.justgiving.com/campaign/myton-santa-dash-2024
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Want to talk through how to make your event a success? 
Book a call with our Success Team. 

18

Hearing	Dogs	for	Deaf	People	centred	
their	event	around	Halloween	by	making	a	
fundraising	ask	to	walk	or	wheel	31	miles	
“your	way”	in	October,	or	a	donation	ask	of	
donating	£31.	With	spooktacular	rewards	
to	incentivise	fundraisers	to	hit	their	
milestones,	and	an	ask	of	fundraisers	to	
track	their	miles	using	JustGiving	fitness	app	
integrations,	their	event	was	sure	to	be	a	hit.	

Quirky and unique examples 

St	Peter’s	Hospice	called	on	their	“hardiest	
supporters”	to	brave	the	freeze	and	take	on	
a	cold	water	dip	in	support	of	their	cause.	
Using	their	story	to	outline	the	event	details,	
the	charity	calms	any	chilly	nerves	about	
what	to	expect	on	the	day,	plus	included	
a	brilliant	quote	from	a	beneficiary	of	the	
hospice.

SNAP	celebrated	their	30th	birthday	with	
their	unique	24-hour	kitchen	disco,	and	
their	fun	campaign	imagery	and	disco	trailer	
video	just	make	you	want	to	get	involved!	
Even	better,	they	gamified	fundraising	with	
donation	goals	and	incentives,	outlined	
clearly	using	infographic	style	images	added	
to	the	story.

https://calendly.com/d/g6g-47f-xrd/events-campaigns-advice?month=2025-02
https://www.justgiving.com/campaign/hiketohalloween2024
https://www.justgiving.com/campaign/coldwaterdip24
https://www.justgiving.com/campaign/snap-24hour-kitchen-disco-2024
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Step-by-step  
Event Planning

Section  Four
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Whether this is your first time organising a fundraising event or if 
you’re a seasoned pro, we’ve compiled some handy planning tips 
for you. You can employ these strategies whether the event is your 
own or being run by a third party.

Listing	your	event	on	JustGiving	is	a	critical	first	step.	This	makes	it	easier	for	
you	to	promote	the	event	to	your	supporters	and	once	listed,	you	can	also	
track	how	much	has	been	raised	for	a	specific	event	in	your	reports.

List your event on JustGiving

List Your Own Event
1.	 Log	in	to	your	charity	account.	

2.	 Click	on	the	Events & Widgets	tab	and	select	Add an event.

3.	 Add	the	requested	details	about	your	event	and	click	Continue.

4.	 Add	the	details	of	the	person	who	is	managing	the	event	at	your	charity	and	their		
email	address.	

5.	 Click	Submit event.

After	completing	these	steps,	you’ll	receive	an	email		
letting	you	know	we’ve	received	your	request.		
We’ll	reach	out	within	48	hours	to	confirm		
your	event	has	been	listed	on	JustGiving.

20

https://www.justgiving.com/sso?context=consumer&actionType=set_profile&returnUrl=https%3A%2F%2Fprofile.justgiving.com
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After Listing
We’ll come on to promoting your event if it’s connected to a 
Campaign Page (recommended if you have a handful of, or more, 
fundraisers taking part). If you choose not to use a Campaign, read 
our FAQs on how to promote your event.

Public Events
If	an	event	is	public	(in	other	words,	organised	by	a	third	party),	chances	are	it’s	already	
listed	on	JustGiving.	To	add	it	to	the	list	of	your	promoted	events	(for	fundraisers	to	find	
when	creating	their	page),	follow	the	steps	below:

1.	 Log	in	to	your	charity	account.

2.	 Click	on	the	Events & Widgets	tab	and	select	Add an event.

3.	 Enter	the	name	and	date	of	the	event	and	wait	for	a	few	seconds,	the	event	should	then	
appear	on	the	right-hand	side.

4.	 Click	Continue	with	this	event	and	add	in	the	details	of	the	person	at	the	charity	who	is	
responsible	for	the	event.	

5.	 Click Submit Event.

After	completing	these	steps,	you'll	receive	an	email	letting	you	know	we've	received	your	
request.	We’ll	reach	out	within	48	hours	to	confirm	your	event	has	been	listed	on	JustGiving.
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https://justgiving-charitysupport.zendesk.com/hc/en-us/articles/14506624559505
https://www.justgiving.com/sso?context=consumer&actionType=set_profile&returnUrl=https%3A%2F%2Fprofile.justgiving.com
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Create a Campaign Page
Think of a Campaign Page as the online hub for your fundraising event. It 
includes all the critical who-what-when-where-why-how information that 
your fundraisers and supporters need  
to know. 

The	Campaign	Page	is	an	opportunity	for	you	to	tell	stories:	about	your	charity,	the	people	
and	causes	you	help,	and	the	event	itself.	Also	(and	here’s	a	really	important	bit),	the	
Campaign	Page	is	where	you	can	collect	donations	and	connect	fundraising	pages	for		
the	event!

When	setting	up	your	event	Campaign	Page,	refer	to	the	following	step-by-step	process:

1.	 Log	into	your	JustGiving	charity	account.
2.	 Navigate	to	the	Campaign	tab.
3.	 Name	your	Campaign	Page	(e.g.	‘Fun	Run	2025’).
4.	 Follow	the	set-up	steps.	You	can	leave	your	Campaign	in	‘Draft	mode’	if	you	need	to	
come	back	to	it	and	make	extra	tweaks	before	publishing	it.	

5.	 Once	live,	you	can	use	deep	links	and	QR	codes	to	connect	fundraisers	to	the	campaign	
and	start	collecting	donations.

6.	 You	can	edit	your	campaign	at	any	time.	

Campaign	Pages	are	the	perfect	tool	to	create	a	sense	of	community	amongst	your	
fundraisers	-	as	well	as	add	a	bit	of	healthy	competition	thanks	to	the	fundraising	page	
leaderboard.	Here’s	some	more	benefits	to	make	the	most	of.

Some	charities	like	to	provide	regular	updates	about	changes	on	the	
leaderboard	to	motivate	fundraisers,	incentivise	their	efforts	with	prizes	or	
accolades,	and	add	some	fun	to	the	hard	work	of	fundraising.	

https://www.justgiving.com/sso?context=consumer&actionType=set_profile&returnUrl=https%3A%2F%2Fprofile.justgiving.com
https://justgiving-charitysupport.zendesk.com/hc/en-us/articles/14506703973905
https://www.justgiving.com/for-charities/products/campaign-pages/resources/your-page-links
https://justgiving-charity-support.zendesk.com/hc/en-us/articles/360007811358-QR-codes-for-campaigns
https://justgiving-charitysupport.zendesk.com/hc/en-us/articles/14510785009553-How-do-I-edit-my-Campaign-
https://blog.justgiving.com/how-to-create-a-london-marathon-event-landing-page-on-justgiving/
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The	second	method	is	to	link	an	event	to	your	
Campaign	Page	after	creation.	To	do	this:

1.	 Navigate	to	your	Campaign	Page	and		
click	Edit.

2.	 In	the	Campaign	Overview	section,	choose	
to	link	to	an	existing	event.	

Select	Yes	when	asked	'Is	there	a	specific	
event	associated	with	your	Campaign?'	and	
search	for	the	event	name.	

Important!

•	 Once	an	event	has	been	linked	to	a	Campaign	Page	it	cannot	be	removed.	

•	 Only	fundraising	pages	linked	to	that	event	can	be	connected	to	the	page.	

•	 If	there	is	an	event	which	offers	participants	different	distance	options,		
we	suggest	not	to	link	it	to	a	Campaign	Page	as	fundraising	pages	not	linked		
to	that	exact	event	will	not	be	able	to	be	part	of	the	Campaign.

•	 It	may	take	up	to	24	hours	for	your	event	and	Campaign	Page	to	be	linked.

Link your event and Campaign Page
Listing your event on JustGiving makes it easier for you to promote it to your 
supporters and encourage them to fundraise online. You can also track how 
much has been raised for a specific event in your reports (pg. 29).

For	best	results,	we	recommend	linking	your	events	with	your	Campaign	Pages.	There	are	
two	methods	to	achieve	this.

The best method is to link to your event during Campaign Page creation.	

To	do	this:

1.	 List	your	event	first	(pg.	20-21	for	the	step-by-step	process).
2.	 Wait	for	the	event	to	be	approved	by	the	JustGiving	team	(see	important	info	below).
3.	 Create	your	Campaign	Page.	You	will	see	an	option	to	link	a	listed	event	to	your	page.
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Optimise your Campaign Pages
Campaign	Pages	include	a	range	of	functions	and	tools	to	help	you	spread	the	
word,	bring	people	together,	and	help	your	fundraisers	make	a	real	impact.	
Here	are	some	simple	strategies	you	can	employ	to	make	your	campaign	really	
stand	out.

Personalise your page background
	
Put	your	charity	or	event	branding	and	colours	front	and	centre	and	make	the	page	an	
extension	of	your	brand	and	personality.	Internal	JustGiving	data	shows	that	even	the	
simple	step	of	adding	a	background	colour	to	a	campaign	page	can	significantly	increase	
your	page	value.	You	might	also	consider	adding:

Background Photos

You	don’t	need	to	necessarily	create	any	new	content	here.	You	can	use	existing	assets	
from	your	website,	social	media,	or	even	use	your	campaign	header	photo.	For	best	results,	
use	a	version	of	the	campaign	header	photo	that	doesn’t	have	any	text.	Preview	the	
campaign	to	make	sure	the	photo	isn’t	too	blurry	and	doesn’t	distract	from	the	rest	of		
your	messaging.

Background Hexes

You	can	set	the	background	colour	by	using	a	hex	code.	If	you	don’t	know	the	hex	code	for	
the	colour	you	want,	Google	is	here	to	help.	Search	‘Hex	Code’,	find	a	website	that	can	help,	
and	choose	any	colour	you	desire.

Storytelling 
Effective storytelling can have a huge impact for your event.  
By crafting a narrative around your cause, your fundraisers, and 
the personal stories of people you want to support, you can raise 
awareness and emotional connections to your fundraising efforts. 
Here’s some more inspiring examples of great storytelling.

24

https://blog.justgiving.com/4-inspiring-non-profit-examples-of-digital-storytelling/
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Increase text size where appropriate by using the T symbol. Note:	This	doesn’t	
have	to	be	just	for	headers;	it	can	also	be	used	to	highlight	important	information	
such	as	key	dates	or	event	details.

Include quotes from relevant stakeholders.	Messages	from	fundraisers	and	
beneficiaries	can	be	a	great	way	to	inspire	empathy.	After	all,	these	events	are	
about	helping	other	people	and	causes	in	very	personal	ways.

Add links.	You	might	point	visitors	to	your	charity’s	website,	social	media,	or	any	
URLs	that	are	relevant	to	your	event.

Story Tools – Campaign	Pages	have	several	Story	
Tools	you	can	employ	to	add	that	personal	touch	
to	your	fundraising	event.	Here	are	a	few	tips	
when	crafting	your	story:

25

Top Tip from our JustGiving expert:	

“When it comes to event fundraising, crafting compelling stories is the key to 
connecting supporters to your cause. 

Talk about the challenges your beneficiaries are facing. Share the specific impact 
event participants will make by getting involved (E.g. every £25 raised will help us 
feed one family). Tell them the difference your charity’s made through fundraising in 
the past. And remind them that the reason you have such incredible stories to tell is 
because of people like them! 

Brian Isaac 
Content and Social Media Coordinator

Add photos.	We	all	know	a	picture	can	say	a	thousand	words.	Add	depth	and	colour	
to	your	story	by	including	photos	on	your	page.	These	could	be	showing	the	work	
your	charity	does,	or	if	it’s	a	repeat	event,	share	some	snaps	from	last	year	to	give	
new	supporters	a	sense	of	what	they	can	expect	on	event	day.	



Produce a video.	One	of	the	most	effective	ways	to	engage	visitors	and	share	
information	is	by	sharing	a	video	on	your	Campaign	Page.	It’s	never	been	easier	
to	grab	your	phone,	put	on	your	director’s	hat,	and	make	your	own	cinematic	
masterpiece.	This	could	be	informative,	comedic,	or	really	tug	at	people’s	heart	
strings.	Whatever	video	you	make,	ensure	that	it	fits	the	overall	feeling	that	you	
want	people	to	have	when	they	take	part	in	your	event.	

Missed the inspiring examples from other charities earlier in the 
toolkit? Head to page 24 to see how charities make the most of 
Campaign Page tools. It only takes a little extra time but makes the 
world of difference to the impact of your campaign. 

Include infographics and illustrations. Create	some	visual	material	to	help	
communicate	ideas	and	info	in	a	more	interesting	way.	Ideas	include:

•	 Charts	that	highlight	last	year’s	achievements,	such	as	lives	touched	or		
successful	projects

•	 Graphics	or	‘shopping	lists’	that	outline	how	potential	donations	could	impact	
current	initiatives

•	 Event	illustration	that	outlines	key	event	details,	the	map	of	a	running	event,	etc.

26
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Promote Your Campaign 
Once your campaign has been created and published, it’s time to get sharing! 
Your campaign URL should look something like this: www.justgiving.com/
campaign/yourcampaignname

You	can	add	this	link	to	your	website,	email	communications,	social	media	platforms	—	
anywhere	your	supporters	might	see	it.

There	are	also	some	additional	tools	you	can	use	to	make	sharing	more	effective.

The more times a visitor must click around on a website, the less likely they are to 
take that final preferred action (such as make a donation or set-up a fundraising 
page). Deep links can help mitigate this by reducing the amount of steps a visitor 
must take. Using deep links outside of JustGiving is ideally matched with a clear call-
to-action like ‘Make a donation now’ or ‘Sign-up today’.

To locate (or create) deep links for your Campaign Page:

- Navigate to the Campaigns tab in your account.
- Click View existing campaigns.
- Click the Actions menu.
- Choose Page Creation Link or Donate Link.

What’s the difference between Fundraising Links and Donate Links, you may ask?

Fundraising Links
Fundraising Links are typically used for fundraisers. This link type ensures all 
fundraising pages are connected to the overall campaign and make it faster for 
fundraisers to set up their own page. Include this link in your welcome email, in 
fundraising packs, or on social media if the event is open to all. 

Aim to send your link out straight after a fundraiser has signed up to the event, strike 
whilst they are super excited to be taking part in the event and keen to get cracking 
with fundraising.

Campaign Deep Links

https://justgiving-charitysupport.zendesk.com/hc/en-us/articles/14508848191761-Creating-Fundraising-Pages-for-Campaigns
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Donate Links 
Bring supporters right to the donation section of your Campaign Page. This helps increase 
conversion rates (the number of people who donate versus the number of people who 
simply visit your page) and could also increase the average donation amount.

QR codes
You see them everywhere now, but have you ever tried to 
make your own QR code? It’s actually very easy and is an 
excellent way to expand your campaign’s reach. To create 
your Campaign Page QR code you have two options:

• Add /qrcode to your campaign URL, and then right click 
‘Save image as’ to use the QR code.

OR

• Go to your Campaigns tab, click on View existing 
Campaigns, select More, then QR Code, and lastly click 
‘Save image as’ to use the QR code. 

Here are some places you could embed your QR code:

Digital:
• Website
• Email Communications
• Social Media

Print:
• Posters, Brochures, and Leaflets
• Direct Mail
• Collection Tins

People	can	donate	directly	to	the	overall	Campaign	Page	rather	than	just	to	
individual	fundraisers.	

Get	your	network	rallying	behind	the	fundraisers	taking	part	in	the	event.	Create	
a	sense	of	community	by	naming	the	team	and	encourage	people	to	donate	to	
the	Campaign	to	show	support	for	the	team	as	a	whole,	and	help	you	reach	your	
overall	event	fundraising	target.

https://justgiving-charitysupport.zendesk.com/hc/en-us/articles/14533871345297


Payment Reports

Fundraising Page Reports

Donation Reports

Your	Payment	Report	gives	you	a	detailed	breakdown	of	the	donations	paid	to	your	organi-
sation,	including	Gift	Aid	if	you’re	in	the	UK.

Your	Fundraising	Page	Report	shows	you	all	the	information	about	the	Fundraising	Pag-
es	connected	to	your	charity.	This	includes	the	fundraiser’s	contact	details	and	how	much	
they’ve	raised.	There	are	three	types	of	Fundraising	Page	Reports:	

•	 Pages	created	–	so	you	can	identify	new	fundraisers	and	contact	them
•	 Pages	expiring	–	so	you	know	when	to	thank	your	fundraisers
•	 Pages	with	an	event	date	–	so	you	can	see	all	the	pages	created	for	specific	events	and	
the	total	raised	for	the	event

Your	Donation	Report	shows	you	all	the	information	you	need	to	know	about	donations	
made	to	your	charity	on	JustGiving.	These	could	be	donations	made	through	Fundraising	
Pages	or	directly	to	your	organisation.	They	also	include	contact	details	of	donors	that	have	
opted	in	to	receive	communications	from	you.	You	can	download	a	donation	report	for	a	
week,	a	month	or	a	custom	period	of	time.	
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Reporting for your Events
Reports	can	be	found	in	your	charity	account	under	the	Reports	tab;	if	you	are	a	Start	Plan	
charity	then	you	can	still	fundraise	without	this	data	but	as	your	fundraising	picks	up,	you	
might	want	to	consider	upgrading.	You	can	use	reports	to	better	steward	your	fundraisers,	
see	any	correlation	between	marketing	and	fundraising	activity,	and	understand	the	aspects	
of	your	event	that	work	best,	and	those	that	don’t!	There	are	three	types	of	reports	available	
in	your	JustGiving	account:	

https://www.justgiving.com/charities/reports
https://justgiving-charity-support.zendesk.com/hc/en-us/categories/200193587-Reports-and-Insights
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Best Practice Tips
Section  Five
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Best Practices
Reach new audiences 

Find your inactive fundraisers 
Use your Fundraising Page reports to find the fundraisers taking part in your event who 
have received 0 donations so far. You can encourage them to share their Fundraising Page 
(shared pages have a 96% activation rate!) and self-donate to kickstart their fundraising. 
Here’s some Essential Tips that help with activation rates.

Top Tip from our JustGiving Expert:	

“To maximise your reach, use a combination of online and offline marketing 
channels. You don’t need a big budget, the best results come from planning 
consistent, targeted and on-brand outputs. 
 
Reach out to your own audience first, they’re your biggest supporters. You can 
retarget your top supporters on social media by creating a list and uploading it to 
the platform with specific messaging. Then be targeted, create a look-a-like list 
from your top fundraisers, think about the event demographics and region and 
home in on those, or the event type and target people most likely to take part. 

You can also use your own audience as advocates, and nano-influencers by 
introducing competitions or incentives to get them sharing on social which will 
help you get more coverage”.  

Lucy Hill 
B2C Growth Marketing Manager
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https://blog.justgiving.com/revealed-the-impact-of-social-sharing-on-fundraising/
https://blog.justgiving.com/five-essential-tips-to-help-your-fundraisers-raise-more/
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Engage with Fundraisers Early and Often
Fundraisers love to hear from the charities they support. Whether you are working with 
veteran fundraisers, newbies, or (in most cases) a combination of both, it’s always a 
good idea to establish open communication with them. If your fundraisers are happy and 
supported, they will be even more motivated to put in the hard work to help make your 
fundraising event a big success.

JustGiving has several resources that you can share with your fundraisers, including:
• Top 10 Fundraising Tips
• Fundraising Page Checklist
• Sharing Your Page on Social Media

Top Tip from our JustGiving Expert:	

Supporting your fundraisers online is a great way to give them that extra push 
towards the finish line. 

* Your fundraisers will be eagerly sharing their journey online – all the way 
from training to event day. Make sure to like and comment on your fundraisers’ 
content. Wish them good luck and cheer them on virtually, so they feel supported 
throughout their fundraising journey.  

* Countdown to event day by sharing the stories of those taking part for your 
cause – this keeps the event at the forefront of your followers’ minds, whilst giving 
your fundraisers that extra bit of support. Be sure to tag the relevant accounts of 
the event itself and use the appropriate hashtags!  

* Be there in person if you can! Nothing beats cheering on your supporters from 
the sidelines. It’s a great opportunity to show up for your fundraisers, and film 
some great content. Take plenty of photos and videos for your socials – you could 
even interview some of your fundraisers! You can also repurpose the content 
when encouraging others to sign up the following year.  

Becky Firth 
Community Manager

https://www.justgiving.com/for-fundraising/top-10-fundraising-tips
https://www.justgiving.com/for-fundraising/fundraising-page-checklist
https://www.justgiving.com/for-fundraising/social-share
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Thank your Fundraisers and Donors

Everyone likes to feel appreciated, and that couldn’t be truer when it comes to fundraising. 
If you take the time to thank fundraisers and donors, you will be well on your way 
to building strong relationships between your charity and some potentially lifelong 
supporters.

Refer to your Fundraising Page Reports to find your supporters’ contact details so you 
can reach out to them with personalised messages. Some of our charity partners thank 
their supporters with personal phone calls, text messages, recorded video messages, gift 
certificates, and private celebration events. When it comes to stewardship, you can be as 
creative as you like!

Your Event Campaign Checklist
Wherever you are in your campaign planning, you can use this 
campaign checklist to ensure you have all the basics covered. 

List	your	event	on	JustGiving	before	creating	your	campaign

Connect	your	campaign	to	the	approved	event

Enable	fundraising	pages	to	be	connected	to	the	campaign

Use	your	campaign	tools	to	tell	your	story	and	make	the	most	impact

Set	a	fundraising	target

Share	your	campaign	Fundraising	Link	to	encourage	your	fundraisers	to		
create	their	pages	as	early	as	possible

Share	some	JustGiving	fundraising	tips	with	your	fundraisers	to	help	them	
get	started

If	your	event	is	open	to	all,	make	sure	to	share	it	far	and	wide	via	digital	and	
print,	and	use	your	campaign	page	QR	code

33
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Section  Six

Helpful Features 
and Integrations 
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Team Pages
There’s	power	in	uniting	people,	especially	for	a	great	cause.	When	people	
fundraise	as	a	group,	they	become	more	confident,	feel	supported,	and	raise	more	
money.

Team	Pages	allow	individual	fundraisers	to	link	their	fundraising	pages	together	
and	raise	money	toward	a	shared	goal.	Your	fundraisers	get	all	the	same	amazing	
benefits	on	JustGiving	–	simple	setup,	customisation,	0%	platform	fees,	plus	
everything	they	need	to	connect	and	collaborate	for	more	impact.

Take your fundraising event to the next level with these game-changing 
JustGiving features and integrations.

GivePanel Integration
GivePanel’s	JustGiving	integration	enables	you	to	seamlessly	connect	Facebook	
fundraiser	challenges	to	our	trusted	fundraising	platform.	

GivePanel	research	shows	that	many	Facebook	challenge	participants	prefer	
having	the	option	to	fundraise	on	JustGiving.	With	GivePanel’s	one-click	JustGiving	
experience,	your	supporters	now	have	the	option	to	create	a	page	and	start	raising	
money	for	you	directly	from	Facebook.
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Runna Partnership
We’ve	teamed	up	with	the	good	folks	at	Runna	to	help	charities	and	fundraisers	
who	participate	in	the	many	running	events	across	the	UK.	Runna	helps	fundraisers	
with	training	by	connecting	them	with	expert	coaches	who	provide	personalised	
training	plans	and	nutrition	tips.	Whether	your	charity	is	taking	part	in	the	London	
Marathon	or	organising	your	own	5K	fun	run,	Runna	is	here	to	help	your	fundraisers	
cross	the	finish	line	in	great	form.

https://www.justgiving.com/for-charities/products/team-pages
https://www.justgiving.com/for-charities/integrations/givepanel
https://www.justgiving.com/for-charities/integrations/givepanel
https://www.justgiving.com/hub/running-for-good
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Fitness App Integrations
Fitness	apps	have	seen	massive	increases	in	usership	in	recent	years,	especially	
since	the	COVID-19	pandemic.	And	the	good	news	is	that	fitness	apps	can	help	
your	fundraisers	raise	more.	

And	it	makes	sense,	right?	Fitness	apps	are	all	about	tracking	and	showing	
progress.	As	a	supporter,	you	might	be	less	likely	to	donate	to	a	fundraiser	if	
you	can	see	they	aren’t	putting	in	the	work.	By	sharing	their	progress	with	their	
network,	a	fundraiser	can	truly	demonstrate	their	commitment	to	their	challenge.	

To	date,	your	fundraisers	can	leverage	the	popular	fitness	apps	Strava	and	Fitbit.

Text to Donate with Fonix
JustGiving	is	integrated	with	Fonix,	a	carrier	billing	provider	powering	leading	text-
to-give	campaigns	including	Stand	up	to	Cancer	and	Children	in	Need’s	Comic	
Relief	and	Sport	Relief.			

Text	donations	can	be	assigned	as	direct	donations,	or	to	JustGiving	Fundraising	
Pages	or	Campaign	Pages	and	will	be	displayed	on	the	page	and	in	totalisers.	

Discover More 
Discover	more	about	JustGiving’s	fundraising	partners	and	integrations	to	help	
you	reach	your	charity’s	goals	even	faster:	www.justgiving.com/for-charities/
integrations

Printable posters with QR codes 
Fundraisers and their supporters can now easily transform their Fundraising Pages into 
beautiful printed posters! 
 
What’s even better? Their custom poster comes pre-designed with their Fundraising Page’s 
current details, images, fundraising target, and a QR code to donate to the page. 
 
The new Print option is in the sharing options of every Fundraising Page. From here, people 
can print right away or download their poster for later. 

https://blog.justgiving.com/how-fitness-apps-can-increase-your-donations/
https://blog.justgiving.com/how-fitness-apps-can-increase-your-donations/
https://www.justgiving.com/for-charities/integrations/strava
https://blog.justgiving.com/introducing-justgivings-integration-with-fitbit/
https://www.justgiving.com/for-charities/integrations#donationtools
https://www.justgiving.com/for-charities/integrations
https://www.justgiving.com/for-charities/integrations
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Section  Seven

JustGiving Support 
and Initiatives
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Whatever your fundraising needs may be, we’ve compiled a list 
of resources to help you.

Got a quick question?
You’ll	find	answers	to	most	of	your	questions	about	JustGiving	at	our	online	help	
area.	Or	you	can	contact	us	at	charities@justgiving.com

Need expert advice?
Our	Customer	Success	Team	is	on	hand	to	provide	consultancy	and	tips	on	your	
next	fundraising	event	and	how	to	get	more	from	JustGiving.	

Book	a	call	

More fundraising insights and inspiration:
Packed	with	tips	from	other	charities	and	fundraising	insights,	our	free	charity	
resources	are	available	to	you	24/7	at	blog.justgiving.com
			

https://justgiving-charitysupport.zendesk.com/hc/en-us
https://justgiving-charitysupport.zendesk.com/hc/en-us
mailto:charities%40justgiving.com?subject=
https://calendly.com/d/g6g-47f-xrd/events-campaigns-advice?month=2025-02
https://blog.justgiving.com/



